


This presentation has been prepared by Timken India Limited (the “Company”) solely for information purposes, without regard to any specific objectives, financial situations or
informational needs of any particular person. This presentation is not a complete description of the Company. This presentation may include statements which may constitute forward-
looking statements. All statements that address expectations or projections about the future, including, but not limited to, the Company’s forecasts, beliefs, estimates, expectations
and outlook, statements about the strategy for growth, business development, market position, expenditures, and financial results, are forward looking statements. Forward looking
statements are based on certain assumptions and expectations of future events and involve known and unknown risks, uncertainties and other factors. The Company cannot
guarantee that these assumptions and expectations are accurate or exhaustive or will be realized. The actual results, performance or achievements, could thus differ materially from
those projected in any such forward-looking statements. The Company, its Directors, Promoter or affiliates, any of its or their respective employees, advisers or representatives or any
other person does not accept any responsibility or liability whatsoever, whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or
opinions or for any loss, cost or damage suffered or incurred howsoever arising, directly or indirectly, from any use of or reliance upon this document or its contents or otherwise in
connection with this document, and makes no representation or warranty, express or implied, for the contents of this document including its accuracy, fairness, completeness,
correctness or verification or for any other statement made or purported to be made by any of them, or on behalf of them, and nothing in this document or at this presentation shall
be relied upon as a promise or representation in this respect, whether as to the past or the future. The information and opinions contained in this presentation are current, and if not
stated otherwise, as of the date of this presentation. Further, past performance is not indicative of future results. The Company relies on information obtained from sources believed to
be reliable but does not guarantee its accuracy or completeness. This presentation does not constitute or form part of any offer or invitation or inducement or advertisement to sell or
issue, or any solicitation of any offer to purchase or subscribe for, directly or indirectly, any securities of the Company by any person in any jurisdiction, including India, Singapore and
the United States, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment or to be relied in
connection with an investment decision in relation to the securities of the Company. This presentation does not constitute a recommendation by the Company or any other party to sell
or buy any securities of the Company. The provision of information in this presentation should not be treated as giving investment advice or advice relating to legal, taxation, financial
or accounting matters. Therefore, any person/ party placing reliance on the information contained in this presentation or any other communication by the Company does so at his own
risk and such person/ party intending to provide finance / invest in the shares/businesses of the Company shall do so after seeking their own professional advice and after carrying out
their own due diligence procedure to ensure that they are making an informed decision. Neither the delivery of this document nor any further discussions by the Company with any of
the recipients shall, under any circumstances, create any implication that there has been no change in the affairs of the Company since that date. This presentation is strictly
confidential and may not be copied, distributed, redistributed or disseminated, in whole or in part, directly or indirectly, and in any manner or for any purpose. No person is authorized
to give any information or to make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be
relied upon as having been authorized by any person. Failure to comply with this restriction may constitute a violation of the applicable securities laws. The distribution of this
document in certain jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about and observe any such
restrictions. By viewing this presentation or by accepting any copy of the slides presented, you agree to be bound by the foregoing limitations.

This presentation is not directed to, or intended for distribution to or use by, any person or entity that is citizen or resident or located in any locality, state, country or other jurisdiction
where such distribution, transmission, publication, availability or use would be contrary to law or regulation or which would require any registration or licensing within such jurisdiction.
Neither this presentation nor any copy of it may be taken, published, transmitted or distributed, directly or indirectly.







Timken India Limited - Company Overview ’

Established in 1987 as JV with Tata Steel
Commercial production started in 1992
NSE and BSE listed

1345 employees
4 sales offices

One of the leading manufacturers of tapered roller bearings 11 Distribution Centers

and its components in India
Head quartered in Bangalore, India

2 Manufacturing Facilities

FY 2023 Key Metrics

INR 28,066 M Revenue INR 6,135 M EBITDA
INR 51.95 EPS 21.9% EBITDA Margin
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November 2022 - announced an investment of ~ USD 75
million (INR 6 billion)

New facility will be set-up to increase manufacturing
capacity at existing site in Bharuch

= Recently broke ground

= Expected production to start in January’25

New Product Lines:
= Spherical roller bearings (SRB), and
= Cylindrical roller bearings (CRB)

At present these products are not manufactured in India -
currently servicing Indian market by importing

Target Market - Domestic & Export including US and Europe

Exchange rate of $1 = INR 80 considered for conversion
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Note: Market/Sector Mix in the chart above represents percentage of actual sales for financial year 2023. Certain data contained in the chart above has been rounded for presentation purposes.
Exports numbers mentioned here represents sales to Inter Company units.



Glimpse of Industry Segments and Customers - 1/3

Key Segments

Top drives, mud

Main shafts, pumps, crown/

gear boxes traveling blocks,
rotary tables

Application

Product Line

Industrial
& planetary
gearboxes,
geared motors,

A

Pulp & Paper

Chippers/
debarkers,
forming/press,
dryer, calendar

——

Food & Bev.

Material
handling, peelers/
dicers, sorting
equipment, drives

TIMKEN



Glimpse of Industry Segments and Customers - 2/3 :

Key Segments Power Gen-coal
= o A0 Tl T et o o

Casters, flat Shovels/draglines, Vertical Rolling
products, Haul trucks, loaders Mills, crushing
long products, material handling, screening,
non- ferrous crushing/screening material handling

Pulverizers, ball
mills, pumps
material handling

Application

Product Line

TIMKEN



Glimpse of Industry Segments and Customers - 3/3 ’

Key Segments Light Vehicles

Axles, Axles, Axles, Engine, Rail Wagons
Application Transmissions, Transmissions & Transmissions, Transmission & Locomotives
Wheel End Wheel End Wheel End Wheel Ends Passenger Coaches

Product Line

TIMKEN



Industry Evaluation

Traditional .Growing .New
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OUR SPACE TO GROW

INDUSTRIAL ~ $0.48B
SITUATION

Low Industry Presence

Lack of Installed Base

Low Reach

SITUATION

Medium Industry Presence

Vast Opportunities

Manufacturing

TACTICS TO GROW

Enhance domestic manufacturing footprint;
local sourcing of components

Grow OEM business (seed installed base)
and enhance channel partner relationships

Penetrate new markets through product
vitality initiatives

RENEWABLES ~ $0.12B

TACTICS TO GROW

Increase share with existing customers
(e.g., gear box); penetrate new
applications (e.g., main shaft)

Product expansion; leverage our new

Industrial Motion products; aftermarket
(sales and service) opportunities

Expand domestic manufacturing footprint

RAIL ~ $0.16B

SITUATION

Strong Industry Presence

Increased Competition

TACTICS TO GROW

Maintain leadership position; expand
business with new products and services to
meet new trends (e.g., electric locomotive)

Defend leadership position in freight and
passenger rail through technical and
service differentiation

FOOD & BEVERAGE $0.03B

SITUATION
New Entrant Into the Industry

Lack of Installed Base

TACTICS TO GROW

Penetrate New Customers, Expand Product
Range

Develop presence in Key OEM’s

Numbers indicate Industry Size in $M USD | Estimated segment size is based on company articles/market intelligence & voice of sales/customer. Range may vary from +/-10%.
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Timken India: Targeting Attractive Industrial Market Sectors *

Light Industrial Medium Industrial Heavy Industrial

Consumer Material Handling Printing & Packaging Off-Highway Metals Oil & Gas
Medical Industrial Machinery Rubber & Plastics Industrial Machinery Mining Power Generation
Food and Beverage Automation Drive Systems Cement & Aggregate Rail

Machine Tool Wood & Paper

Market Sector

Historic Timken
Market Sectors

Opportunities

TIMKEN



Bearing Industry Evolution - India .

2017 INDUSTRY SIZE $1.2B 2022 INDUSTRY SIZE $1.7B INDUSTRY SIZE
BY PLAYERS

CAGR 2017-22: ~7.5%. Timken position enhanced through growth and ABC acquisition u Ball Bearings
® Cylindrical Bearings

Ball bearing (BB) products are ~50% of total industry, ex-BBs, Timken’s position is even stronger = Spherical Bearings @e

INDUSTRY SIZE
Timken BY SEGMENT

= Automotive
m Industrial

Rail

«

INDUSTRY SIZE BY
BEARING PRODUCT GROUP

India bearing industry is expected to grow at 7-8% from ‘'22-27 = Tapered Bearings
Needle Bearings

Only Organized Market constituting 17 Companies
Constant Exchange Rate for both 2022 & 2017 (1USD = 74.5 INR) T I h{ KFV
Source : Revenue Report of Companies/Assumptions on some unlisted companies based on market growth/V4C research report o



Building a Diversified Industrial Leader

Pre-2015

Strengthening the
Enterprise

Spin-off of Steel business globally

Expansion in Jamshedpur and
making COE for Rail business

2015-2022

Growing our Industrial
Leadership Position

Operational excellence

Organic outgrowth initiatives
Margin expansion

Scaled in attractive markets
Acquisition of ABC Bearings Ltd.

Future

The Next Generation
of Timken India

New manufacturing facility in Bharuch

Scaling our position as a
diversified industrial leader

Further demonstrate power of
compounding growth

Top-quartile financial performance

Capitalize on emerging trends
and technologies

TIMKEN




Proven Strategy to Drive Shareholder Value

Be the technical leader in solving
our customers’ toughest challenges

Expand both our product portfolio
and penetrate new markets

Deliver best-in-class customer
service experience with our
differentiated technical sales model

NP
g

M)

T

R
Deploy Capital to live

Shareholder Value

AV
Ope'rate' v&“ a0y

Excellence V2

Drive lean and continuous improvement Invest in organic growth and
efforts across our operations productivity initiatives

Make lowest cost plant for The Timken Pay an attractive dividend that
Company grows over time with earnings()

Deliver efficiencies across our
supply chains

Optimize processes and SG&A efficiency

(1) Subject to Board approval.
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Creating Value with The Timken Business Model

15

Alignment with
Secular Growth Trends

Customer &
Disciplined Filter Challenging SHERREREIESCRES
for Attractive Applications Talent
Opportunities Aftermarket Value Technology

& Rebuild & Innovation

Creation

Fragmentation Operational
Excellence

High Service
Requirements Business

Capabilities

Expand Reach
with Adjacent Products
and Services

Timken
Competitive
Differentiators

TIMKEN



Operational Excellence: Core to the Strategy 16

Sales & Service Manufacturing

Technical sales model for custom solutions
Deliver the best service in the industry
Optimized inventory
Operate
With
Excellence
Material and Supply Chain Digital
Strong standards for supplier quality and Leverage Integrated ERP system for
specifications all around the world optimal usage of resources
Best-practice supply chain processes Advanced supply chain analytics
Drive “next-level” efficiency and Best-practice global pricing processes
effectiveness across supply chains

Investing in next-level digital customer
Material- and energy-saving initiatives experience and supplier connectivity

Leverage best-cost supply chain
Globally consistent quality and safety
Lean and continuous improvement

Automation across our manufacturing
locations

Ramping sustainability

TIMKEN
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Megatrends Creating Opportunities for Timken

KEY MEGATRENDS IMPACT FOR TIMKEN

Urbanization & Smart Cities Infrastructure (Metals/Cement/Construction/Rail)
Electrification Railways/Auto OE

Energy Transformation Renewable Energy

Growth in Population Infrastructure/ Food & Beverage

Digitization Customer Digital Experience

Artificial Intelligence Improved Manufacturing Capability

URBANIZATION INFRASTRUCTURE DEVELOPMENT

SUSTAINABILITY
& EFFICIENCY
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Serving Communities & Preserving the Environment

GLIMPSES OF OUR CSR INITIATIVES

In India, our vision as a responsible corporate citizen is
to develop the communities around us and to reduce the
environmental impact of our business by making our
operations more sustainable.
Recent Highlights

= Automotive mechanic trainings and recognition

= Upliftment of infrastructure of a charitable hospital

= Developed sports infrastructure for tribal students

= Housing, sanitation and healthcare infrastructure to
underprivileged communities

= Infrastructure for rest house for patients at a cancer
hospital

= Transportation facility for tribal students in remote
areas

= Initiatives to improve the physical and mental
wellbeing of our associates

TIMKEN







India’s Growth Vision

20

2014-2020

INITIATED REFORMS
“Make In India”

Clean India

Skill India & Digital India
Smart Cities Mission
Government eMarketplace
Steel & mineral policies
One Nation, One Tax
Self-Reliant
Production-Linked Scheme

WORLD’S 5™
LARGEST ECONOMY

#1 Investment destination
#2 Global retailer
#2 Food production

CURRENT

2020-2022 STRATEGY
National master plan
Rail plan 2030

Vehicle scrap policy

Energy policy
(advancing renewables)

Infrastructure pipeline

5-YEAR PLAN

2030 VISION - 3RD
LARGEST ECONOMY

Infrastructure development
Digital India, Healthy India
Pollution-free India

Rural industrialization
Power gen coastline

Space program

Self-sufficient
food production

3rd Largest consumer
market by 2030

10-YEAR PLAN

$10 Trillion GDP

ATTAIN
“DEVELOPED
COUNTRY"”
STATUS

INDIA 2047

Source: Various Articles/Government Websites

TIMKEN



India GDP History and 2023 Outlook "

INDIA GDP TREND CURRENT STATE OF ECONOMY

9.1%

1,80,00,000 740, 80%  83% 10.0% ® GDP
6.4% o 6.8% .59 7.0%
1,60,00,000 5.50% 4% - 6.0%  8.0%

1,40,00,000 3.9
1,20,00,000

1 4.0% Industrial Production
1,00,00,000 2.0% .
Steel Production
80,00,000 0.0%
60,00,000 -2.0% Mining Production
40,00,000 -5.8% 4.0% . .
20,00,000 \"4 5.0% Crude Oil Price
0

-8.0% Manufacturing PMI
2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18 2018-19 2019-20 2020-21 2021-22 2022-23E 2023-24E

Ease of Doing Business

°
>

6.0%

m— Agricultural mmm [ndustrial I Services GDP Growth %

Stock Market

Inflation

Current Account Deficit
Wholesale Price Index

GVA = (GDP-Net Taxes) @ Constant Prices - Source: MOSPI, Ind-Ra & RBI : April'23

India to grow ~7% in FY23 & ~6% in FY24. Expected to maintain 6-8% growth level
Growth aided by government plans

Most economic indicators point to positive growth outlook

India likely to maintain position as the fastest-growing, major economy
China-PLUS-One is an opportunity

@® Currency : USD to INR
Consumer Price Index

Source: Trading Economics *Status as on Week2 April'23
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Consistent, Growing and Strong Performance

23

Revenue (INR M) EBITDA Margin

23.9% 23.8%
21.9%
18.3% 19.2%

I I | I I

FY 2019 FY 2020 FY 2021 FY 2022 FY 2023 FY 2019 FY 2020 FY 2021 FY 2022 FY 2023
2x Revenue in last 5 years with base of Consistent margin performance through
FY 2018 dynamic operating environments
Organic outgrowth initiatives adding to Attractive margin profile; higher and more
top-line performance consistent performance

Growth, price/mix, and operational
excellence delivering next-level results

i “‘\ ] ||||

FY2019 FY2020 FY2021 FY2022 FY2023

Record earnings four out of five years; up
~19% YOY in 2022

~ 4x EPS growth with base of FY 2018

Consistently growing the earnings power
and cash generation of the company
despite varying macro-economic conditions

TIMKEN



Timken India’s Top Quartile Performance vs. Peers — FY 2018-2022 =

Revenue CAGR EBITDA CAGR

15.2% 29.9%

9.4%

Timken Peers* Timken

11.2%

Peers*

Timken last 5-Year
EBITDA Margin
Average: 20%

Peers last 5-Year
EBITDA Margin
Average: 17.5%

* Peers represent SKF India Limited and Schaeffler India Limited. SKF India Limited Follows Fiscal Year and Schaeffler India Limited follows calendar year for their financial reporting

TIMKEN



Financial Overview - FY 2023
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Net Sales (INR M) EBITDA (INR M)
28,066 6,135
22,032
21.9%
5,250
23.8%
FY-22 FY-23 FY-22 FY-23

Sales of INR 28,066 million, up 27.4% from FY 2022
= Structural increase driven by growth across most end-market sectors

EBITDA margin of 21.9% down 190 bps from FY 2022

= EBITDA margin at 22% level slightly lower compared to previous year primarily driven by significant inflation on raw materials cost

FY 2023 EPS of INR 52 (a record year)
= EPS up 19.5% due mainly to higher volume

Earnings Per Share

4
43.49

FY-22

Z
51.95

FY-23

TIMKEN
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Goal: Pay an attractive dividend that grows over time with earnings
= Target 10-15% payout over the cycle (1)

= Paid dividend consecutively for more than 10 years

Strong balance sheet with low debt and ample cash to invest for profitable growth

(l)SubJect to ongoing Board approval



Long-Term Financial Goals

27

Strong Top-Line Growth

= Positive macros; strong pricing power

= Organic outgrowth driven by new products and innovation by group
= Leverage Industrial motion portfolio in the Indian Market

Goals

Earnings Growth
= Strong EPS growth over the cycle
= Attractive mix and operational excellence drive higher EBITDA margins

Organic Growth CAGR: 8%+

EPS CAGR: >10%
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