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FORWARBLOOKINGSTATEMENTSAFEHARBORAND
NON-GAAP RNANCIAUNFORMATION

Certain statements in this presentation (including statements regarding the company's forecasts, beliefs, estimates
and expectations) that are not historical in nature are "forwdodking" statements within the meaning of the
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future financial performance, targets, projected sales, cash flows, and liquidity, including the information under the
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materially from those projected or implied in forwatdoking statements due to a variety of important factors,
Ay Of dzZRAY 3Y GKS O2YLIyeQa loAtAde G2 NBaLRyR G2
O2YLI yeQa LINRPRdzOGAT dzyl yGAOALI GSR OKIFy3ISa Ay 0dz
O2YLJI y&8T OKlIy3aSa Ay (KS FAYyFYyOAlLf KSIfGK 2F (GKS
revenues, earnings and impairment charges; fluctuations inmaaterial and energy costs and their impact on the
2LISNF GA2Y 2F GKS O2YLI yeé Qa &adz2NOKI NEB-§, firstéubdcdoyhting; Y & T (1 K ¢
weakness in global economic conditions and financial markets; changes in the expected costs associated with
product warranty claims; the ability to integrate acquired companies to achieve satisfactory operating results; the
impact on operations of general economic conditions, higher or lowermaterial and energy costs, fluctuations
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current reports on Form-&. The company undertakes no obligation to update or revise any fotaakihg

statement.
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This presentation includes certain nG@AAP financial measures as defined by the rules and regulations of the
Securities and Exchange Commission. A reconciliation of those measures to the most directly comparable GAAP
equivalent is provided in the Appendix to this presentation.



AGENDA

Welcome Steve Tschiegg 1p.m.
Director, Capital Markets & Investor Relations

Strategic Update & Review Jim Griffith
President and Chief Executive Officer

Mobile Industries Rich Kyle
President Mobile Industries and Aerospace & Defense

Aerospace & Defense Rich Kyle
President Mobile Industries and Aerospace & Defense

Process Industries Chris Coughlin
President Process Industries
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AGENDA

Topic Presenter Time

v

/. Break

/. Steel

/. Financial Review

/. Q&A

/. Program Concludes

Approx. 2:30 p.m.

SalMiraglia
President Steel

Glenn Eisenberg
Executive VPFinance & Administration

Presenter Panel

4:30 p.m.
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TIMKENOVERVIEW

Leader in friction management &
mechanical power transmission
reliability for diverse markets, includin

A Aerospace A Construction
A Mining A Truck

A Energy / Wind A Automotive
A Rail A Aftermarket

Established in 1899
Headquartered in Canton, Ohio

2011 sales: $5.2 hillion

Global footprint with
operations in 30 countries

21,000 associates
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THETIMKENGCOMPANYTODAY

(, Aerospace & Defense-
Diversified into transmissions,
and aftermarket

Sales: $0.3 Billion
\_EBIT Margin: 2.3%
= \ Aerospace

(Process- Global growth
beyond bearings, diversifie
strong aftermarket Process

Sales: $1.2 Billion Industries
\EBIT Margin: 22.6%

Mobile
Industries

Note: Based or2011sales.Steel segmensales include$120
million inter-segment sales.

| Steel -- High-performance,
custom steels

Sales: $2.0 Billio
EBIT Margin: 13.89

. “Mobile -- Transformed
- portfolio, more aftermarket

Sales: $1.8 Billio
EBIT Margin: 13.79

TIMKEN



THETIMKENGCOMPANYTODAY

The moreextremethe engineering challenge, the morgueling
the conditions, themore valuewe bring to customers.

b
TIMKEN




GROWINGNHEREEND-MARKETEONNECT




THESTRATEGIKS WORKING

A Enhance existingroducts A Attractive industriamarkets

andservices ) _ _
A Developing geographies

A Leverage technology

to createvalue A Channels, services,

distribution/aftermarket
A Capture lifetime
of opportunity

OPTIMIZE

A Structure portfolio A Refine lean operating model

for valuecreation

A Improve efficiency and

A Fix/Exit undesperformingareas reducecost structure
A Increase agility

A Deliver greateprofitability

TIMKEN
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KEYACCOMPLISHMENTS$2011

/Record Sales /~More Profitable Portfolio
/Record Profitability AStrategic Acquisitions
/~Record New Products Alncreased Industrial Aftermarket

/Record Customer Service /Growing Endmarkets

/Record Safety /\Global Expansion

TIMKEN



A Markets

A Products

A Geographies
A People

A Performance

/l hk mmm

A MULTHRACETED RANSFORI\/IATION
P TIMKEN



MARKETSINDUSTRIAAFTERMARKET
A DECADBFGROWTH

14 Reflects $1 billion in Timken aftermarket sales in 2011, up 500% since the year 2000.




MARKETSENERGY
DECADBFGROWTH

15 Reflects $500 million in Timken energy emdrket sales in 2011, up 270% since the year 2000.
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PRODUCT.DIVERSIFIEBORTFOLIO
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& ManufacturingPlants
— \/ Innovation Centers
“Distribution Centers

Bangalore

2000

GEOGRAPHIEEXPANDED — ‘Q’Kv
ASIAGROWTH TIMKEN
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 ManufacturingPlants
—ouy U Innovation Centers
Dlstnbutlon Centers

Yokohama
Nagoya

Ja Fa o 4

; olkat

Al Chennai Igkok
"

Pune
Bangalore

‘.

2012 ia%*
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PEOPLEKNOWLEDGBRIVES/ALUE

B TIMKEN


https://timkenlibrary.gli.us.com/_AD/assetDetails.aspx?from=search&id=14682&rank=80
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Lost Time Injury Frequency Rate*

PERFORMANCE
DE L IVE R I N G N SAF ETY 2003 2004 2005 2006 2007 2008 zl‘?IoeI ﬁkﬁN

22 *Injuries per 200,000 hours worked




RECORIPERFORMANCPELIVERINGON SALESX EARNINGS

Net Sales Earnings Per
($ in Millions) Share

$6,000 $6.00

$5.00
$5,000 L

$4.00
$4,000 L

$3.00

$3,000

$2.00

$2,000

$1.00

$1,000 L
$0.00

$0 ($1.00)

1991 1993 1995 1997 1999 2001 2003 2005 2007 2009 2011

Note: EPSssumes dilution. 2003 includes Torrington acquisition as acquired February 2003. Historical results exclude the disopetatiens of Latrob
Steel (2006 divestment) and the Needle Roller Bearings (NRB) business (2009 divestment). NRB discontinued operaticaxdf@02a@8e based on
23 internal estimates.
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NEXT EXPANDINGPRODUCTBND SERVICES

> e —

. Philadelphia Gear
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KEY TAKEAWAYS

\/ Delivering-on strategymore diversified-and
strongertoday

' performing-ata higherlevewell-positioned
for the future

v/ Applying knowletdgdo create substantial
value serving growing; 'global encharkets
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MOBILENDUSTRIEGVERVIEW

: i Percent of Total
2011 Sales: %8 Billion Company Sales /

Premium bearings, lubricants, seals and
aftermarket services for mobile
equipment and vehicle applications

Process

-

GeographicSales Market Sales

Light Truck
g Heavy Truc% 26%

L 13%

Mobile
34%
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